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ST. PATRICK’S DAY
PARADE PAGE

Page views

15.8K



PHASE 1 -  CALL FOR THE PARTICIPATING GROUPS



PARTICIPATING
GROUPS

Targeted number

20
Final number

50



VOLUNTEER RECRUITMENT CAMPAIGN



THE PARADE ON THE EVENT PLATFORMS



TAPPING INTO NOSTALGIA CAMPAIGN



SPOT THE
LEPRECHAUN
CAMPAIGN

Participating
businesses

7



SPOT THE LEPRECHAUN CAMPAIGN



COUNT DOWN CAMPAIGN



PARADE - LIVE
POSTING CAMPAIGN

Post View

Engagement
(Likes/Comments)

240.1K

10.2K



COMMENTS FROM THE COMMUNITY



F E E D B A C K  F R O M  T H E  P A R T I C I P A T I N G  G R O U P S



F E E D B A C K  F R O M  T H E  P A R T I C I P A T I N G  G R O U P S


